
CN_Brand Communication Manager

Náplň práce

Leads the communication of company’s customer value proposition to
the market by effectively executing the defined go-to-market strategy.
Marketing Communication is at the center of the hub-and-spoke model
and is responsible for gaining the input and expertise to deliver the
intended awareness, consideration, trial, and repeat goals of a particular
product or campaign. Marketing Communication is also tasked with
elevating company brand’s equity with customers by delivering effective
and compelling messaging to market.

 

Ensures growth across key brand dimensions including brand
awareness, brand reputation, brand loyalty, sales, market share,
profitability and customer acquisition through effective marketing
materials, media platforms, and campaigns

 

Communication Strategy

▪ Lead cross-stakeholder discussions and synthesize the insights to
identify brand positioning and to populate brand communication
stragety.

▪ Secure input and cross stakeholder viewpoints in order to develop a
robust and accurate customer Journey.

▪ Ensure all strategies and tactics are aligned in order to drive
momentum of strategic brand objectives.          

 PR & Media Relations   

▪ Develop PR strategy and plan according to APAC, corporate and Global
Guidelines and maintain good relationship with media.          

▪ Propose and implement public relations content and deployment that
establish and enhance corporate/brand reputation and visibility

▪ Media monitoring. Issue/Crisis management to protect corporate
image. Improve issue/crisis management process.

▪ Lead PR campaigns to communicate Continental Technology and
improve brand buzz in the market.         

Brand Management                      

▪ Unify brand guideline, brand logo standard, brand image material
guideline  

ID pozície
REF47506Y

Miesto práce
shanghai

Úroveň vedenia ľudí
Leading People

Flexibilita
Hybrid Job

Právnická osoba
Continental Tires Co., Ltd.



▪ Integrated all brand & product & service related key vision to easily get
and use.

▪ Positioning Continental/GT/Viking in the market, make target audience
profile

▪ Brand protection from logo, color, word use etc., safeguard consistent
brand image throughout integrated marketing communication.

Digital Strategy & Implementation

▪ Lead media strategy, leverage O2O media & set up media matrix to
build brand awareness, brand famarity and product knowledge.

▪ Work out media tactics for campaigns and long-term regular media
buying (online & offline) to drive traffic for O2O channel.   

▪ Monitor media and consumer voice online and manage
issue/crisis.                                                                                           

▪ Media data management, analysis and tracking to optimize TA group
and increase media effectiveness.                     

Social Communication   

▪ Develop social strategy of China, adopting and contributing to APAC
communication strategies. 

▪ Operate social official account and official website to increase fans and
brand influence to consumers.

▪ Propose and implement social media activities to have positive
interaction with netizen.               

 Creatives and PoS          

▪ Define the touch points internally and externally most effective way

▪ Maintain and Develop these medium, innovate these medium with the
consumer insights

▪ Provide strategic foundation and creative direction to agencies to
ensure innovation and efficiency.  

Team and project management 

▪ Manage the team resource vs. initiative planning and execution
coaching and supervision  

▪ Team motivation and prioritization and coaching with the business
objectives and communication objectives aligned    

▪ Make sure of implementation & buy in of stakeholders through project
management     

Budget and Process Management

▪ Propose annual budget plan.



▪ Implement marketing activities in strict compliance with budget and
company process.  

▪ Adapt budget plan in case of change of business scenario.    

▪ Measure Marketing efficiency through proper KPIs and install
processes of continuous improvements                          

Profil kandidáta

Bachelor's degree Msc in Marketing Management Practice

Good in English and communication

Over 5 years experience in digital and social communications

Be able to lead cross functional project independently

Vendor management experience with advanced digital & social
management knowledge

Over 5 years experience in project or process management

Advanced experience in cooperation with external customers and
vendors

Experienced in leading new business project

Work as project leader over 3 years

Multi-international company working or cooperation experience

Čo ponúkame

Ready to drive with Continental? Take the first step and fill in the online
application.

O nás

大陆集团专业开发前沿性技术与服务，以人和货物运输为着眼点，致力
于打造可持续且可联动的交通方式。集团成立于 1871 年，作为一家科
技企业，它负责为车辆、机器、交通及运输行业提供安全、高效、智能
且经济实惠的解决方案。2022 年，大陆集团实现营收 394 亿欧元，目
前在全球 57 个国家和市场地区雇用约 20 万名员工。
轮胎子集团凭借其为汽车、卡车、公共汽车、两轮和特种轮胎领域打造
的优质产品组合，已成为创新型轮胎技术解决方案的代名词。集团以轮
胎与促进可持续发展为着眼点，相应推出了多款智能型产品和服务。针
对专业经销商和车队管理商，轮胎子集团在其他服务的基础上，为之打
造了数字轮胎监控和轮胎管理系统，从而在保持车队机动性的同时，亦
提高了车队效率。凭借其轮胎业务，大陆集团为实现安全、高效以及环
保的交通方式做出了重要贡献。


